
Self-Publishing Checklist & Timeline 

90-120 Days before book release: 

 Finalize your manuscript. Finish your own editing. 

 Identify and assign an editor to your project. Possible sources are referrals from other authors 

and freelance sites such as Elance.com. 

 Identify and assign your cover designer. Possible sources are referrals from other authors and 

freelance sites such as Elance.com. 

 Set up a Facebook page for you as an author. Set up Twitter and Pinterest accounts. 

 Set up your website for an email newsletter program. Encourage opt-ins by offering something 

for free: a preview of the book (the first chapter?) is a good option. 

60 Days before book release: 

 Identify and assign a proofreader to your project (if your editor didn’t do this part already). 

Possible sources are referrals from other authors and freelance sites such as Elance.com. 

 Finalize front cover design and request a build out of the back cover. You may or may not know 

the spine width at this stage (this info is available when the book interior is ready). 

 Finalize book description (backliner & marketing copy). 

 Identify which outlets you’ll use to distribute your book. Set up accounts with each of them. For 

ebooks, try Kindle, Nook, iTunes, and Kobo. For print-on-demand, try CreateSpace and/or 

Ingram Spark.  

 Decide whether you’re using Kindle Select. If you are, set up your Kindle account for now, then 

hold off on the other ebook outlets. It’s still ok to use CreateSpace. 

 Start doing keyword research to determine the best keywords for your book. Identify the 

correct BISAC code(s). If needed, purchase an ISBN. 

 Use your social media channels to start building a fan base. Get them excited about what you’re 

doing and all the steps in the process. 

 Start a once-per-week email marketing program from your website. 

30 Days before book release: 

 Identify and assign a typesetter and/or an ebook conversion specialist. 

 Email your manuscript to reviewers. 

 Identify blog owners who might review & feature your book. 

 Make sure your cover image is final. Start posting it to your social media outlets. 

 Continue to build your fan base via social media & email. Start promoting the book release date. 

 

  



14 days before book release: 

 Sign up for any free or paid spots on book blogs. If you’re using Kindle Select, schedule your 

book free dates, and use these blogs for promotion. 

 Finalize the book’s interior file. Upload to CreateSpace. Order your proof copy. 

 Continue to use social media & your email newsletter to build your fan base. 

7 days before book release: 

 Approve proof copy or upload new files to CreateSpace. 

 Upload ebook files to all the outlets you’re using. 

 Soft launch – let the book go live before actively telling your fan base. 

 Ask reviewers to post reviews. 

 Post purchase links on your website. 

 Continue to use social media & your email newsletter to build your fan base. 

1 day before book release: 

 Tell your social media fan base & newsletter subscribers about the book release, and let them 

know they’re the first to know about it. Encourage downloads of the free book, or paid book, 

depending on the program you’re using. 

Day of book release: 

 Go all-out on your social media channels, letting them know about your book release & how 

excited you are. Encourage reviews. 

After: 

 Maintain your social media fan base by posting 3-5 times per day. Don’t make every post about 

your book. Vary your topics. 

 Continue to email your newsletter subscribers with book info, excerpts, and media interviews. 

This should happen at least once per week. 

 Marketing can happen at any time. If you’re not getting the results you want, restart your 

marketing program. 

  



Simplified Self-Publishing Checklist 

 Editing 

 Proofreading 

 Finalize manuscript 

 Cover design 

 Book social media 

 Email newsletter 

 Book marketing copy 

 Backliner 

 Set up accounts 

 Pick printer 

 ISBN 

 Typesetting 

 Ebook conversion 

 Keyword research 

 BISAC codes 

 Upload book files 

 Marketing 

 Book launch date 

 Marketing 

 


