
Book Metadata
Title:

Subtitle:

Author: Release Date:

Target Market/Suggested Audience:

Where do they gather? (Facebook pages or groups, Twitter, LinkedIn, etc.)

What makes the book different from other books in its category?

Keywords (list at least 5-7):

BISAC (Book Industry Subject and Category) Code:

Price for print book: Price for ebook:



Description (under 4000 characters). Here’s an example of the structure:

1.	 Headline – Grab attention with a promise: “Increase Your Book Sales By 50% In Less 
Than Three Days.”

2.	 Build rapport – Example: “I’ve sold hundreds of thousands of my own ebooks with a 
proprietary methodology I call Attract•Engage•Convert. I’m going to show you how to 
use it to become a Kindle Best Seller.” (See how he lets you in on a little “secret?”)

3.	 Benefits of the book (what will it do for the reader?) Example: Rank On Page 1 Of Am-
azon’s Search Engine Within 24 Hours

4.	 Features of the book (justifies an emotional purchase with logical reasoning) Example: 
This guide to selling on Kindle will also show you how to: (bullet point list follows)

5.	 Call to action – Scroll up & click the buy button today. You’re only 24 hours away 
from doubling your sales!

Now you try:

Headline:

Build rapport:

Benefits of the book:

Features of the book:

Call to action:


